
INDICATORS THAT YOU NEED A NEW WEBSITE 
Websites play a critical role in developing and promoting company image. If you feel that your website is 

not having the intended effect on its audience, then you should conduct a thorough health check of your 

website. You should rebuild your website if you find the following indications: 

IT IS NOT EASY TO FIND   

Your visitors are having a hard time finding your website, which is showing on the third or fourth page of 

the search results. Your website may not be found by search engines because you did not create 

informative, optimized, and sufficient content (at least 1000 words on a page); follow appropriate SEO 

strategy, including title tags, heading tags, keywords, and meta descriptions; check to see if the links are 

functional; place extraneous code like CSS and JavaScript in external files; and, generate sufficient 

number of inbound links to your website by building an effective blog, offering free tools, and posting 

relevant graphics.  

IT LACKS A GOOD DESIGN 

Website design encompasses several aspects of your website, including color, layout, typography, 

homepage design, and graphics. While working in sync, these aspects leave a lasting impression on the 

visitors and competition. The following are some signs that your website design needs to be immediately 

altered: 

 Color combinations that have a high contrast and busy background 

 Bad layout design such as too less or too much whitespace, poorly aligned or unaligned images, 

less than seven or more than eleven words in one line, and three columns 

 Typography that does not reflect your brand and print fonts like Times New Roman 

 Bad homepage design, including stock images, flash movies, same layout as the rest of the 

webpages, and SEO keywords in the page title 

 Large graphic files, irrelevant images, blinking text and animations, and graphics that appear 

fuzzy on mobile devices 

IT IS NOT EASY TO UPDATE 

Websites that can be only updated with the help of the webmaster should be upgraded so that you may 

create, edit, and publish online content in a couple of minutes. Creating a small business website can 

easily cost over $5000, and maintaining it can cost over $500 a year; if you want a customized blog, then 

you will have to budget over $1000; lastly, if you want new content to be generated and inserted into your 

website, then it will cost you over $100 per page. If you keep hiring a webmaster to make changes to your 

website, then you will have to invest a lot of money. However, building your website by using an easy-to-

use content management system (CMS) or a website editing software that is provided by your host will 

dramatically reduce the overall cost of website creation and maintenance. 

IT DOES NOT REFLECT YOUR BRAND 

Your website should professionally present your brand by integrating key elements of your brand such as 

typography, logo, company values, and business strategies. If the website does not communicate the 

brand image to the visitors, then it won’t invoke desired emotions and reactions from the visitors. As 

visitors view inconsistencies in the company’s website and its brand, they lose confidence in the company 



and its products. You should not invest any more money in advertising your website once the website 

statistics start indicating that the number of visitors is slowly decreasing and despite reliable products 

fewer individuals are contacting you for quotations. 

IT DOES NOT GENERATE BUSINESS 

Although your website has been running for several months, it has not generated any leads, sales, or 

phone calls. This disaster may happen due to the following reasons: 

 The website lacks content that reflects your target audience’s needs and preferences  

 It is not attracting enough organic traffic due to a lack of optimized content, social media buttons, 

and blog posts 

 You are not monitoring the behavioural and personal decisions of your visitors 

 You are not monitoring the website traffic to see the impact of advertising and marketing 

 The website lacks a good design that includes layout, graphics, color, and flow of content 

IT IS NOT MOBILE FRIENDLY 

Your website is not mobile friendly if any of the following are true: 

 It loads after more than three seconds have passed  

 The graphics appear fuzzy 

 You need to zoom in to read 

 The layout seems different 

 It is difficult to tap links and buttons 

To overcome these issues, you need to rebuild your website by using responsive web design. 

Responsive web design tells the browser to adapt the content in order to accommodate the size of the 

mobile device; it achieves this goal by adjusting several aspects of the website such as the layout, 

images, and style sheets.   

 

 

 


